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External Communications & Campaign Advisor
	REPORTS TO:
	DIRECT REPORTS AND TEAM SIZE:

	Manager Communications 
	This role has no direct reports.

	THIS ROLE EXISTS TO: (PURPOSE)

	The External Communications & Campaign Advisor role sits within Melbourne Water’s Engagement & External Affairs Group. Its purpose is to:
Provide strategies, plans and advice across corporate communications, marketing and brand to enhance Melbourne Water’s reputation, and support its marketing and brand goals
Use data and insights to lead, develop and deliver successful strategic campaigns, corporate communications plans and content across multiple channels
Uplift the capability of other Melbourne Water employees to deliver on-brand content in authorised channels aligned with Melbourne Water’s strategic goals

	KEY ACCOUNTABILITIES:

	With guidance from the Manager Communications, key accountabilities are:
Marketing
Lead and deliver evidence-based marketing campaigns targeting Melbourne Water’s brand customer segments, using the ‘Story of Melbourne Water’ guide and other resources
Drive awareness of and engagement with Melbourne Water’s services and brand to targeted customer segments, by regularly testing audience impact and applying insights
Support Melbourne Water’s high priority programs including its water literacy program by delivering effective communications and marketing solutions
Brand
Champion Melbourne Water’s brand strategy by articulating its brand narrative and themes in multi-media content across external and internal channels
Uplift brand expertise across the business by providing key employees and suppliers advice and training with reference to evolving brand messaging, insights and data
Interpret and update Melbourne Water brand guidelines to lead a ‘brand always on’ approach and other advertising campaigns within agreed budgets
Direct brand implementation across channels including logos and content produced by the Design Studio, and the Content and Channels Advisor, for external and internal audiences
Corporate Communications
Create and deliver proactive and reactive communication plans and content – aligned to marketing and brand goals – that enhance Melbourne Water’s reputation across Victoria
Leverage communications data, insights and best practice; and share this expertise with key employees to uplift their storytelling capabilities across all channels
Ensure a consistent approach to messaging, brand and the positioning of the organisation for both external and internal audiences
Be available to form part of an incident management structure to develop key messages to audiences and employees impacted by incidents 
Project Management
Apply effective project management processes and procedures to plan, track and deliver marketing and communications outcomes across channels
Assess and recommend workflow or other project management tools to improve efficiency or  effectiveness of the group

	KEY RESPONSIBILITIES
	KPIs

	Strategy
Use ‘The Story of Melbourne Water’ guide’s themes, narratives and goals along with, brand guidelines, writing style guide, and evolving channel strategies etc. to:
· Lead and create integrated marketing and communications plans across the business 
· Align and adapt ‘brand always on’ and other targeted advertising programs or campaigns
Ensure best practice, insights and data from the marketing and communications industry are applied to strategy building and strategic advice
	Strategies, plans and related content are on-brand and created in a timely manner before activation
Recommendations are made and applied to channel audiences, using evidence to improve performance
Data, insights and best practice are demonstrably leveraged to produce  strategies and plans

	Relationship Management
Provide strategic marketing, brand and corporate communications advice to uplift the capacity of key employees across the business
Influence internal and external stakeholders to enhance the reputation of the business, and support its brand and marketing goals
Manage supplier deliverables for priority functions including but not limited to brand tracking, advertising and media as directed
	Positive feedback is received from key employees and Manager
Where practical, content delivered by stakeholders is reviewed to more effectively reach objectives 
Recommendations are made to the Manager regarding supplier relationships and performance

	Content creation
Align plans, campaigns and content across channels with ‘The Story of Melbourne Water’ guide, and evolving strategies from the group
Create – and uplift others to create – effective written content for digital and traditional channels including social media, video scripts, website, community engagement channels, marketing collateral, corporate publications etc.
Direct or guide the creation of effective visual and audio content with key employees or external suppliers
Lead and develop proactive and reactive communications plans
	Plans, campaigns and content demonstrably align with business guides and strategies
Effective content is delivered in a timely manner for approvals and activation; and key people in the business demonstrate improved capacity
Visual and audio content is delivered in a timely manner for activation
Plans are developed and approved within agreed timelines



	SKILLS, KNOWLEDGE AND EXPERIENCE REQUIRED:

	Proven experience delivering marketing campaigns and corporate communications plans that support marketing and brand goals, and enhance reputations 
Exceptional writing skills including spelling and grammar, and an innate ability to convey and evolve Melbourne Water’s ‘voice’ along with its narratives and key messaging
Demonstrated project management expertise to create, track and deliver communications across multiple channels in complex and time-sensitive environments
Proven critical thinker who can strategise marketing and communications concepts, and create the plans, tactics and content to deliver them successfully
Demonstrated ability to lead and influence senior external and internal stakeholders on  corporate communications, marketing and brand projects
Demonstrated ability to uplift or guide others to understand and apply marketing and communications principles in their work
Proven ability to identify useful data and evidence, formulate insights and then apply learnings to improve marketing or communication outcomes
Demonstrated ability to meet competing deadlines, manage multiple projects and tasks simultaneously and to manage high volumes of work
Capacity to continuously improve our processes and services to build stronger customer and stakeholder relationships through our reputation and brand.
Demonstrated commercial acumen and judgement gained in a complex organisation
Ability to work collaboratively as a team, wider group or business on a range of marketing and communications initiatives
Ability to work autonomously exercising a high degree of responsibility and accountability to meet tight deadlines

	KEY RELATIONSHIPS:

	All Melbourne Water employees are responsible for managing aspects of our customer/stakeholder relationships and service interactions, and will work proactively to deliver a consistent customer experience.
Internal
· Engagement & External Affairs (your group)
· Managers and subject matter experts in all Melbourne Water business groups.
External
· Stakeholders across DEECA, Minister’s Office, Parks Victoria, EPA, Department of Health and Human Services, Victorian local councils and other key organisations
· Water sector organisations and retailers in Australia
· Suppliers of paid and organic media content and platforms
· Marketing and communications industry organisations and professionals
· Community and volunteer groups

	SALARY RANGE:

	· EA salary level 7 

	OTHER COMMENTS:

	This role requires the following: 
· Qualification in marketing or communication or a related topic 
· Extensive strategic marketing and communications expertise
· Some out of hours work will be required
· Criminal Records Check
Location: 990 La Trobe Street, Docklands, VIC, 3008
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REPORTS TO:  DIRECT REPORTS   AND TEAM SIZE :  

Manager Communications   This role has no direct reports.  

THIS ROLE EXISTS TO: (PURPOSE)  

The  External Communications & Campaign Advisor  role sits within Melbourne Water’s  Engagement & External Affairs  Group . Its purpose is to:      Provide strategies, plans and advice across corporate communications, marketing and brand to  enhance Melbourne Water’s reputation, and support its marketing and brand goals      Use data and insights to lead, develop and deliver successful strategic campaigns, corporate  communications plans and content across multiple channels      Uplift the capability of other Melbourne Water employees to deliver on - brand content in  authorised channels aligned with Melbourne Water’s strategic goals  

KEY ACCOUNTABILITIES:  

With guidance from the Manager Communications, key accountabilities are:   Marketing      Lead and deliver evidence - based marketing campaigns targeting  Melbourne Water’s  brand  customer segments,  using the ‘Story of Melbourne Water’ guide and other resources      Drive awareness of and engagement with  Melbourne Water ’s   services   and brand to targeted  customer segments, by regularly testing audience impact and applying insights      Support Melbourne Water’s   high priority programs including its  water literacy  program by  delivering effective communications and marketing solutions   Brand      Champion Melbourne Water’s brand strategy by articulating its brand narrative and themes in  multi - media content across external and internal channels      Uplift brand expertise across the business by providing key employees and suppliers advice and  training with reference to evolving brand messaging, insights and data      Interpret and update Melbourne Water brand guidelines to lead a ‘brand always on’ approach  and other advertising campaigns within agreed budgets      Direct brand implementation across channels including logos and content produced by the  Design Studio, and the Content and Channels Advisor, for external and internal audiences   C orporate C ommunications      Create a nd deliver  proactive and reactive  communication  plans and content  –   aligned to  marketing and brand goals  –   that enhance  Melbourne Water ’s reputation across Victoria      Leverage communications data, insights and best practice; and share this expertise with key  employees to uplift their storytelling capabilities across all channels      E nsur e   a consistent approach to messaging , brand   and the positioning of the  organisation for  both external and internal audiences      Be available to form part of an incident management structure to develop key messages to  audiences and employees impacted by incidents    Project Management      Apply  effective project mana gement processes and procedures to plan, track and deliver  marketing and communications outcomes across channels      Assess and recommend workflow or other project management tools to improve efficiency or   effectiveness of the group  

